Report on
Autore sponders

By Richard Gout al

RG Consulting Partners

http://www.rgconsultingpartners.com




Written and Published by Richard Goutal
Copyright © Richard Goutal, 2009 All Rights Reserved

No part of this publication may be reproduced or transmitted in any form or by any means,
mechanical or electronic, including photocopying and recording or by any information storage and
retrieval system, without express written permission from the author.

Brief excerpts of text may be used for review purposes when properly credited. No illustration,
photo, table, or chart may be used for review purposes.

For clarity:

You can Resell the Book [NO]
You can Transfer Resell Rights [NO]
You can Give Away for Free [YES]
You can Use as a Bonus [YES]
You can Sell on Auction Sites [NO]
You can Change or Amend [NO]

You can Copy Part or All [NO]

This e-book is designed to provide accurate and helpful information regarding the topic covered:
options for marketing available to home businesses. It is provided with the understanding that
the publisher is not engaged in rendering any legal, accounting, or other professional service. If
such advice is required, please consult a qualified attorney, accountant, or other qualified
professional.

The information presented is presumed to be accurate as of July, 2009. The pricing and features
of each service company reviewed in this document change frequently. That is especially why
the following paragraph is true!

While every effort has been made to provide accurate information, the author/publisher assumes
no responsibility for error, omissions, lack of care, default, negligence or contrary interpretation of
the subject matter herein. The reader, who has freely received this book, assumes sole
responsibility for the use of the information contained herein. The author/publisher assumes no
loss or damage of any kind whatever arising as a result of the reader acting on any
recommendation expressly or implicitly published herein. No guarantee is made. Each reader
must test everything for himself.

RG Consulting Partners may receive a commission or other benefit when a reader clicks on the
link of any of the reviewed services in this report and makes a purchase.



Report on Au toresponders

There are quite afew companies tha offer an autoresponde service. Whileit is possible to have your
own autoresponde software program ingalled onyour server, the benefits of uang an emailing service
far outweigh any possible bendfits of usng such installed software; chief amongthese benditsisthehigh
ddiverability of the emails sent with a service as oppo%d to the ddiverability of email sent from any
program onyour server, not to mention therisk of bang blacklisted by major servers aroundtheworld.

So thisreport focuses on emailing services with built in autoresponde capability. | have selected four of
these services to research and compare. These services are Aweber, Condant Contact, iContact, and
MailChimp.

Costs: Let'sbegin with cog. Thetypica cog structureis a monthly charge based onthe number of
confirmed contacts stored in your lists. Presumably, since the numbe of contacts will grow as your
busness grows, it is useful to think ahead. From Table 1 we learn tha the pricing advantage changes as
the number of contacts grows. For unde 100 contacts, MailChimp isthewinne becauseit isfree. If you
are not going to have more than 1,000 contacts, iContact and MailChimp are nicely priced. Above 1000
contacts, themonthly cod for al four servicesisvery close.

Table 1: Comparison of Monthly Costs

Mor:(t)h)l(yccz)?]stta:t); Up Aweber (é:oonnst;acrlt iContact | MailChimp
100 $19 $15 $10 Free
250 $19 $15 $10 $10
500 $19 $15 $14 $10
1,000 $29 $30 $19 $30
2,500 $29 $30 $29 $30
5,000 $49 $50 $47 $50
10,000 $69 $75 $74 $75
Note: Accurate in July, 2009. Remember: Pricing by each company is subject to change at any time!
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However, three of thecompanies offer varioustypes of discounts based onan annual pre-paid account
(MailChimp istheexception). Theway in which thos discounts are calculated differ congderably.
Table 2 shows thelowest annud cogs. When your total contacts are in the2,500to 10,000range the
lowest annual pre-paid cod is provided by Congant Contact.

Table 2: Comparison of Lowest Annual Costs
I}::rvﬁ:tt::‘(rg‘::] t(; 2tsst Aweber (é:oonnst;acrlt iContact | MailChimp
100 $194 $153 $107 Free
250 $194 $153 $107 $120
500 $194 $153 $151 $120
1,000 $314 $306 $205 $360
2,500 $314 $306 $313 $360
5,000 $554 $510 $507 $600
10,000 $794 $765 $799 $900
Note: Accurate in July, 2009. Remember: Pricing by each company is subject to change at any time!

Regarding Table 2: Theweb sites for Congant Contact and iContact clearly identify theannud prepay
pricing. Aweber calculates its annud prepay fee differently andit isnot easy to find onther webste. |
had to call asaes person. MailChimp does not have an annud prepay discount, so their lowest anniel

fees are theresult of multiplying thar monthly fee by 12 months

MailChimp aoneoffers an optiond plan for an accounttha does not require any monthly fee. (Thisis

not shown in any of my tables.) Y ou simply buy credits which carry over from month to month and use
the credits like stamps onecredit = oneemailed messagein any campagn.

NGAWEEEF Contact

httpJ/budurl.com/RGCPaweber https/budurl.com/RGCPContact
727~ ; .
Con.s‘tg'rvvtjcr'qntact' m&uh\.d:}
http//budurl.com/RGCPcongantc http/budurl.com/RGCPmailchimp
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Starting Out: All of thecompanies offer different waysto try outthar service with the MailChimp
offer bangthe mos generous See Table 3.

Table 3: GETTING STARTED

Aweber G iContact MailChimp
Contact

Try it free with up
Free 60 day trial. | Free 15 day trial. | to 100 contacts for
as long as you like.

30 day money-
back guarantee

Of course the services assume that once you have gotten familiar with thar system you will resist trying
to learn another system. In some cases, as| will explain later, once you have built alist of 25+ names, it
can beachdlengeto movethe namesto another service.

Permission Terminology: All qudity email services are peamission-based. They strictly ingst that
al of thar clients havelists tha contain only contacts that gave thar peamissionto receive email. Such
strict enforcement can convince email ddivery companies (like Y ahoo,Hotmail, Verizon, Comcast, AOL,
Earthlink, etc) tha they do not send unwanted email (spam). Because they can give tha assurance, any
email sent fromthefour companiesin this review are widdy white listed; tha meansthe chances of your
email being rejected for ddivery are greatly reduced.

However, thefour companies differ in theway tha they ingst on your contacts giving you permissionto
send them email. Aweber@indstenceis thestrictest asthey require everyoneon your list to Qloubke opt
in.OThis contributes to Aweber@ reputation for highest ddiverability rates.

So let@ clarify Qloubk opt-inGand related terms.

I Opt-in, or subsribe D[verb] To choo to receive email communicationsfroma
paticular person, company, or organization. When a person does opt-in, they give
ther permission to receive such communications Opting-in to receiving email isa
specific permission, different from ssimply purchasing a produd from that same person
or company.

I Single Opt-in D[noun] A single opt-in list is created by (1) inviting visitorsto
subgribeto an email list, perhgpsfrom asign-up form onablog or web site, and (2)
sending an immediate messageto tha visitor acknowledging the sub<ription,
reviewing the naure of the subcription, and providing an immediate way of
unsub<cribing should the contact choos to do so.

I Double Opt-in, or confirmed opt-in B[nour] A stricter method of ensuring that
contactson alist have given peamission. It creates an extra step in thesign up process.
Specificaly, it meanstha when a contact@ name is added to your list, the contact is
automatically sent an email tha asks her to click alink in theemail confirming tha she
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really wantsto beonyourlist. Agan, it requires asecondaction by the progoective
contact. Commonwisdom says tha fewer people will take this extra step. Research
validaes tha as many as 40% do not continueto this extra step. (There are waysto
write the messages in the sign up processto increase find confirmation.)

Jug as many marketers shy away fromusng the double opt-in for fear of adiminished
numbe of Signups an inareasing number are usng it because they know it ensures a
more loyd list of readers, and guaantees better ddiverability. Asthepuldic grows
ever more weary of spam, it a'so grows in its acceptance of the double opt-in process.

Table 4: ADDING NAMES TO LISTS

2-A purchased list of
confirmed opt-ins?

Aweber %onstant iContact | MailChimp
ontact
Is manual loading of
names onto a list YES YES YES YES
possible?
After adding a name
manually, does the NO. It® NO. It® NO. It®
service require the YES optional but | optional but | optional but
contact@ confirmed
o suggested suggested = suggested
permission
(or double opt-in)?
After a contact signs up
from an online sign up NO. It® NO. It®
form, does the service YES optional but | optional but YES
require a confirmed suggested suggested
(or double opt-in)?
Can | manually load a
st from: NO: NO: NO: NO:
1- Someone elseSG list? | - iqqen | Forbidden. = Forbidden. = Forbidden.

All four services in thisreview suppot theuse of doubk opt-in. However, only Aweber requiresit for
every contact. Mail chimp requiresit for signupsfrom your forms.

Also, al four services allow youto manudly add namesto your list or import alist of namesto your list
with theundestanding tha these are individuds who have specifically indicated to you tha they would
like to receive your emails. Theability to add and remove names to your autoresponde manudly isvital.
Often, people will contact you withoutgoing through your autoresponde. These people need to beput on

the autoresponde@ mailing list.
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In the case of Aweber, however, you can only import alist of namesiif:

1. Tha list was created on another service where you cho<e to use thedoublke opt-in
methodfor every name and you can proveit. Inthat case, an Aweber cusomer service
rep will step youthroughthe process. Otherwise,

2. Youmud use thdr program to send your list arequest to re-confirm ther interest in
receiving email fromyou. Aweber provides advice on the best way to dothis.

In the case of the services that allow you to use asingle opt-in process, you mugt GignQ(click or initia) a
statement swearing tha the names you are entering have requested to receive email fromyou. Noneof
the services allow you to load contacts or lists of contacts unless you have persondly been given
permission to putthem onyou email list. So that meansb

I No contacts from a purchased list.

I No contacts from someoned se@ list.

I No contactsfrom alist you have puttogether by scraping together email addresses
from web sites and the CC on emailsreceived from others.

I No contacts from your own customer list if you haven®communicated with them for 6
months

Perhgpsyou can see why it is critical to create your own list. As many would say, if youdo nothave
your own list, youdo nothave abusnessat all. Inthebeginning of internet marketing, youmightearn an
affiliate commission by attracting people to the squeeze page of other internet marketers (Mike Dillard,
the Renengade University, Charlie Page the 90 Day Marketer, and othe's). However, the progpects tha
you have attracted did notsign up onyour list, they signed up onsomeoneelse@list. In order to add
them to your list, youwill have to send them an invitationto signupin apersond email.

Thisiswhy thewise marketer will first attract progectsto her own list, and then direct them to affiliate
signupforms.

Tracking and Analytics: Not having the ability to track responses can cost you busness. If you
can@track respone rates, you won® have any way of knowing whether your messages are doing you any
good.A goodautoresponde will providethe ability to track respongs.

Themodg important thingsto check indude Whois opening theemail? Whois clicking onthelinks?
Which linksare receiving clicks? All of thefour services reviewed allow you to track those responss.

Some of thebest andysis comes from split testing. Thisiswhere youdivideyou part of yourlist into
two groupsand send each groupthe exact same email but with onechange for example a different
subject line Why? To learn which subject lineswork best with your group. However, of our four email
service companies, two make this job very easy: Aweber, first of all, and to alesser degree, MailChimp.
In the case of the other two services, any split testing mug be devised by the user and donemanudly.

MailChimp is uniquein tha it has madeintegration of Google Andytics quite easy.
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Table 5 summarizes wha each of thefour emailing services offer with respect to tracking and andytics.

Table 5: TRACKING

Aweber G iContact | MailChimp
Contact
Who opens the email? YES YES YES YES
Who clicks
Who clicks on links? YES YES YES which links
= XTRA$
Which links got clicks? YES YES YES YES
What email addresses YES YES YES YES
got bounced?
Conversion rate? YES NO - ? NO YES
Revenue created? YES NO - ? NO YES
Geographically
mapped locations of NO NO NO YES
email that got opened?
Google Analytics NO NO NO YES
integration?
YES: 4 NO, not NO, not YES: 2
groups. automated. = automated. groups.
Test for: Test for:
1-Subject 1-Subject
Split testing to see lines lines
what works? 2-Parts of 2-Day and
message time of day
3-Parts of
sign up
forms
@ AWelk Contact

http//budurl.com/RGCPaweber

727~

Constant Contact”

Connect. Inform.

http]/bucUrI.corn?hGCPconstantc

http//budurl.com/RGCP Contact

http2/budurl.com/RGCPmailchimp
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Other Com parative Points:

autoresponde. A few of these consderationsare shown in Table 6.

There are many othe thingsto look at when choosng an

Table 6: SELECTED OTHER POINTS

Constant

Aweber iContact | MailChimp
Contact
RSS Feed conversion
to email? (Usedto
convert blog posts into YES NO YES YES
a newsletter
broadcast via email.)
103 plus 100+ plus
Templates for HTML : R >
design of newsletters? multiple color 400+ 300+ Cautc_)maglco
schemes design tool
Surv.ey application NO YES YES NO
included?
Create sign up forms
for you to place on YES YES YES YES
your squeeze page,
blog, web site, etc.
Does the service
facilitate dividing the YES
list into GegmentsO (by searching
based on product or VES on @ontact VIsS VISE
service interests of the detailsQ
contact?
Comments:

! Segmenting lists has great value Create separate lists in the autoresponde for progpects and
customers or for each separate produd offered. Segmenting one3 list allows oneto create even
more targeted messages for that list....and the core of effective marketing isto match your message
to your market. Not every message you send out relates to everybody onyour list, and the more
you're able to tailor your messageto that market, the more effective it will be

! The GHTML to text convasionOfeature works better in some autorespondes (Aweber) than others

(iContact and MailChimp).
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Putting the Autoresponder to Wo rk

Once you have selected oneof thefour email services, it@ timeto build alist and make some money!

Help from Experts: First of al, youmightwant to step back up your sales funnd for a moment.
How will you get people to actudly sign up for your newsetter, e-course, bootcamp, orE whatever? Do
you need hdp writing thead copy or thetext for your squeeze page? Why notget hdp fromoneof the
best copywriters around,Clayton Makepeace. Hehasalongstanding offer to give you four great
reports, totally free. Simply go to his website and signup onE his autoresponde!
http://www.makepeacetotal package cony

He will sendto you:

The Eight Components of Irresistible Direct Offers

How to Write Killer Adsand Compdling Sales Copy / Thisistheonel findreally hdpful!
How to DecideWhere to Advertise

Why Y our Advertising Never Makes Y ou Money

Now, exactly wha doyou plan to dowith tha autoresponde you
are getting? If youdor®tunein to Charlie Page, youwill miss
some of thebest information available. He has aterrific video
series called Follow Up Sdling Systems. 1sn®that amain pumpose
of an autoresponde Dto follow up?

SET IT ONCE AND PROFIT FOREVER!

In thefirst video calledE How You Can Profit From Follow Up Marketing, Charliecovers
the basics of follow up marketing - what it is and how you can use it to sell more onlineor offline Next
Charlie describesten waysto use an autoresponder. You can ge thisinformation free from RG
Consulting Partners! And, you can accessit in two formats Btheorigind video and a transcript of the
video!

I Access Charlie® 90 minute teaching on video here: http:/budurl.com/CharliesVideo

I Download thetranscript of this 90 minute video here: http://budurl.com/CharliesTranscript

Findly, | want to recommend an e-book called Romandng the Sak: How to Build ‘ l :
and Maintain Highly Profitable Cusomer RelationshipsthatLag by Barbara , ‘
Silva. Thisbookisnat free butit isworth your time and money. Inthisbook Silva
putstherole of theautoresponde into perspective, into the context of other activities
tha are pat of interacting with cusomersin the course of doing busness. Her book
is aboutthe process of the sale, thebig picture of connecting with cusomers. And
into tha context she describes a sample sequence of messagetopics for your
autoresponde. Read ddails of her bookoffer hee:

http//budurl.com/SlvaBook
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Our List of Ideas for Use with an Autoresponder:

Start with 4-8 days of daly emails followed by one email every 3-5 days. All of those should run
from theautoresponde automatically once a person has signed up for yourlist. At thesametime,
they can, dongwith everyoneelse onthelist, receive the general (and more current)

newd etter/broadcasts.

" Create an e-course. Thefirst messagein theseriesis an introdudion and orientation. Subsequent

emails are thelessons oneemail per lesson. Each email can have content, videos podast or
whatever is necessary to providethelesson. You can even providealink to aquiz. Usethisfree
service to create quizzes - http://www.classmarker.conv. Set an appropriate interval for the
messages (lessony.

" Create e-training. If an e-course isto teach conaepts and information, then an e-training can be

used to provide howto indructions  Use this when your cusomer has just purchased anew
produd from you. Or useitto get anew MLM distributor up to speed onthefirst Ghow to@QOfor
your team.

" Create excitement for coming events or produds with a series of (Bneak PreviewOemails. No

doubtif you think of some of the great recent campagnsfor produd laundhes you will get some
ideas. Think of movie trailers (previews) available online Think aboutpre-releasing thefirst
chapter of agreat e-book Build updowly. Inthelast few days, sell (pre-laundhOcopies.

" Promote produds and events appropriately: dowly. Avoid the blatant pitch by taking your time

ove 7-10emails. All thetime providevaluein your messagetopic. Build interest owly. Start
with an informative message tha educates the reader in some way onthetopic that your produd
or serviceisrelated to. At thebottom of themessage indudealink to the sales pagefor your
produd. Use tha first messageto focuson the problem that your produd or service can solve,
with jus a hint of the solution.

Build up from there, moving into how your produd or service can solve a problem, and then with
the next message, ease into the bendfits of your produd - giving thereader more actud
information with each message. Y our find message should be the sales pitch, notyour first ond
With each message, make sure tha give valuable information related to the topic. Thisiswhat
will keep them interested in what you have to say.

" Use messages to maintain motivationin ateam. Includehow-to tips Indudesuccess stories.

Congratulate individuds tha made progress.

" Produd purchase series. Use a short series (1-3 messages) tha are specific to ajus completed

transaction. It should kick in with areceipt, etc. Thiscanindudeup selling with special deals
available with Qhis couponcodeOand available for thenext 3 days only. One of those messages
can indudealist of frequently asked questionsto provideafirst lineof cusomer service
regarding the purchase(s) made. Think throughyour ordering process and indudesolutionsto
problemsOtha some people may experience.
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(Do you save great emails as modds from which to learn? Keep afolder OModd PR EmailsOas a
reference for yourself.)

Promote special events. Oneway isto have aregular weekly or monthly News etterOwith an
QUpcoming EventsOcolumn alwaysin thesame place. Another way isto have a series of
promotiond items on autoresponde. Segment thelist so tha once someonehas signed up for the
event, they cease to get the promotiond emails, and start to get the preparation emails.

Offer acontest. You can create theserieslargdy in advance with thefirst messages focused on
therules and entry requirements, and subsequent messages providing success tipsand
encouragement.

Offer aseries of puzzlers. Asapart of onemessage indudetheriddle, puzle, triviaquestion, or
wha have you. The next messageindudes the answer to the previouspuzzle and then present the
next puzzle. These can adso be case studies with the case study best solution provided in the next

message.

A continue story! Tell your informationin story form. Communicate your messagein an
adventure thriller disguise with an obviousQessonOto each ingallment. However, besureto end
each chapter asacliffhange! Remember theHardy Boys? Nancy Drew? Thechgpter dways
ended with asmack onthehead, a mysteriousnew clue or a sudden avalanche of dange. Make
it funand they will look forward to the next Gepisode.O

Use alink in an email messageto send readers to a Gecret locked vaultOPor other name. This
would be a password protected web page where you keep several free downloadable QyiftsOjust
for your readers. Providethepassword in theemail. Astime goeson, youcan email your list
periodically as you updae the GraultOwith additiond gifts De-books software, recipes, phobs,
coupons etc.

Be sure to persondize the messages. Theautoresponde gives you thechance to indudethe
reader@first name, so goahead and doit!

In additionto theautoresponde feature, use the broadcast feature to create aregular newdetter,
also called an ezine
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Useful Links

Glossary of Terms: From Congant Contact@ resources.
http://www.congantcontact.convlearning-center/glossary/email-marketing/index.jsp

Email Marketing Guidebook s and Articles- Free Downloads:
From Mail Chimp(@ resources. http://www.mailchimp.convarticles/

Four Selected Emailing Service Com panies:

. ',;’\/7
-

(( o Constant Contact’

Connect. Inform. Grow.

http://budurl.com/RGCPaweber http://budurl.com/RGCPconstantc

‘iContact WiaillChimp

http://budurl.com/RGCPiContact http://budurl.com/RGCPmailchimp

RG Consulting Partners: http//www.rgoconsultingpatners.com

For thelast 15 years Ruth and Richard have been operating several
home based busnesses, aswell as providing busness conailtationsto
both large corporationsand small home busnesses. Whether through
onlinetraining, telephonementoring, or classroomworkshops-- it is
our privilegeto hdp busnesses large or small improvether results.

";
$

If you have any questionsabouttheinformation suggested by this
e-book,fed freeto contact us Our contact information is available
from our web site.
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